Y
Kazufumi Manabe

Facet Theory and Studles of
Japanese SOclety

From a Comparative Pérspective_

Bonn, Bier'sche Verlagsanstalt



CONTENT

EQItOr'S PREFACE .ovvvecevvvvrereovserecrssssnisener s e \'2
FOTEWOTM ... iesse e S s s VIl
Preface........oovvevirrennns S OO OO ST OO U U PUOT ST X
. 1 Facet Theory Theory and Applzcanon
L. Techmques for Classification of Quesnonnarre Items i in Cross National

Compansons ........................................................................................................... 3
2. A Systematrc Approach to Questlonnalre Design for Market Research .................. 33
3. The Structure of Polmcal Involvement (Pan I): Use of the’ Facet Destgn

~ for Cross- National COMPANISON ...l e et rese e e b eaes et beearecnannanes 43

4. The Structure of Political Involvement (Part 2): Political Involvement and

Background Characteristics.........c...ceiveune e eeeretneeeirreesereaeaaraaanaanes eerererrtrrereeanes 59

.. Political Involvement and Political Informatron ..... ey s P &)
14 Studtes of Japanese Society:
]apanese Soctery Cultural Nationalism and Internatlonal Communication

6. The Vanous Aspects of Contemporary J apanese Socrety ..................................... 123
7. An Empirical Investigation of Nzhonjmron The Degree.of Exposure of

the Japanese to Nikonjinron Propositions and the Functions these

Propositions Serve (Part 1) ..c.....iccieiieiiiiiiiiiiiiecee i 137
8. An Empirical Investigation of Nzhonjinron: The Degree of Exposure

of the Japanese to Nihonjinron Propositions and the Functions these

Propositions Serve (Part 2) ......ccoceeveircniiiiinnen i v cmenene reerrereeeaneane 175
9. Japanese Cultural Natlonahsm An Empmcal Investlganon of

Nzhonjznron...'...i .................................................................................................. 213
10. Japanese Cultural Identity: Old Trad'iti‘on, New Teehnology ................................ 227
11. An Analysis of Japanese Advertisements in the U.S. and Germany:
" From a Comparative Perspective on Global Marketing...........ccccociniiinns ..233

HI Cross-National Comparisons: Secondary Analyses of ISSP Data

12. A Cross-National Comparison of Attitudes toward Famnly, Marnage

and Related Behavior: From an ISSP Data .........ccccconiiiiiiiconnnnenninnne. e 243
13. A Croiss-National Comparison of National Identrty From an ISSP

Data



X1V

Chapter 1:
Chapter 2:
Chapter 3:
Chapter 4:

Chapter 5:-
Chaptér 6:

Chapter 7:

Chapter 8:

Chapter 9:

Chapter 10:

Sources

Techniques for Classification of Questionnaire Items in Cross-National
Comparisons, Kwansei Gakuin University Annual Studies, Vol. 34 (Dec.

1985), pp. 115-136.

A Systematic Approach to Questlonalre Design for Market Research,
Kwansei Gakuin University Annual Studies, Vol. 35 (Dec. 1986), Pp-
101-109 [with Hirokuni Tamura). )

The Structure of Political Involvement (Part 1): Use of the Facet Design
for Cross-National Companson "Keio Commumcatton Rewew (Keio

'Umvcrsny) No. 2(Mar 1981), pp. 19-37.

The Structure of Political Involvement (Part 2) Polmcal Involvement

. and Background Charactenstlcs The Bulletm of the Instztute for Commu-

nication Research (Kelo University), No 11 (Oct. 1978), pp 31—43

Political Involvement and Political Information, Kwansei Gakuin Umver-
sity Annual Studies; Vol. 32 (Dec. 1983), 33 (Dec. 1984); pp. 83<103.

""The Various Aspec'té: of ‘\Conivempo'r‘ary‘ TJapanese Society, Kwdnsei

Gakuin University Social Science Review, Vol. 2 (Mar. 1998), pp. 1-38.

.An Empirical Invcsiigation of Ninonjinron' The Degree of Exposure of

the Japanese to Nihonjinron Proposmons and the Functions thcse P'ropo-
sitions Serve (Part 1), Kwansez Gakum Umverszty Annual Studzes, Vol
38 (Dec.’ 1989), pp. 35—62 ’

- An Empirical Investigation of Nihonjinron: The Degree of Exposure of

the Japanese to Nihonjinron Propositions and the Functions these Propo-
sitions Serve (Part 2), Kwansei Gakuin Umverstty Annual Studies, Vol.
39 (Dec. 1990), pp. 139-167. -

J apanese' Cultural Idéntiiy An Empirical Investi:gation of Nihonjinron,
Japanstudten (Jahrbuch des Deutschen Instituts fiir Japanstudlen Vol 4).
Munchen Iudleum 1992 pp 89—102 [wnth Haruml Bcfu]

Japanese Cultural Idenmy Old Tradmon New. Technology, Kwanset
Gakuin University Sociology Department Studies, No. 66 (Oct. 1992),

. pp. 119-122.

Chapter 11:

An Analysis of Japanese Advertisements in the U.S. and Germany: From

.a Comparative Perspective-on Global Marketing, Kwansei Gakuin Uni-

versity Annual Studies, Vol. 41. (Dec. 1?"92),~pp: 71-76 [with David
McConnell and Marc Lohr].



XV

Chapter 12:

0
Chapter 13:

A Cross-National Comparison of Attitudes toward Family, Marriage, and -
Related Behavior: From an ISSP Data, Kwansei Gakuin University So-
cial Sciences Review, Vol. 3 (Jan. 1998), pp. 1-47 [with Noriko Ono-
dera].

A Cross-National Comparison of National Identity: From an ISSP Data,
Kwansei Gakuin University Social Sciences Review, Vol. 4 (Mar. 2000),
pp. 1-27.



