
Corporate ® 
Communication 
A Guide to Theory & Practice 

Joep Cornelissen 
X\X\ 

i)SAGE 
Los Angeles | London | New Delhi 

Singapore | Washington DC | Melbourne 



Summary of Contents 

List of Figures xii 
List of Tables xiv 
List of Case Studies xv 
List of Case Examples xvi 
About the Author xvii 
Preface to the Fifth Edition xviii 
Acknowledgements xxii 
Guided Tour xxiii 
Companion Website xxv 

Part 1 Introduction 1 

1 Defining Corporate Communication 3 
2 Corporate Communication in Contemporary Organizations 17 
3 Corporate Communication in a Changing Media Environment 36 

Part 2 Conceptual Foundations 59 

4 Stakeholder Management and Communication 61 
5 Corporate Identity, Branding and Corporate Reputation 84 

Part 3 Corporate Communication in Practice 107 

6 Communication Strategy and Strategic Planning 109 
7 Research and Measurement 132 

Part 4 Specialist Areas in Corporate Communication 153 

8 Media Relations 155 
9 Employee Communication 174 

10 Issues Management 191 
11 Crisis Communication 211 

Part 5 New Developments in Corporate Communication 229 

12 Leadership and Change Communication 231 
13 Corporate Social Responsibility (CSR) and Community Relations 252 

Glossary of Corporate Communication and other Communication Terms 
Index 

271 
299 


