
IS THERE A (FE)MALE APPROACH?

UNDERSTANDING GENDER DIFFERENCES IN
ENTREPRENEURSHIP

Is er een vrouwelijke benadering?

Studies naar de verschillen tussen mannelijke en vrouwelijke ondememers

PROEFSCHRIFT

ter verkrijging van de graad van doctor aan de
Erasmus Universiteit Rotterdam

op gezag van de
rector magnificus

Prof.dr. S.W.J. Lamberts
en volgens besluit van het College voor Promoties.

De openbare verdediging zal plaatsvinden op
donderdag 2 juni 2005 om 16.00 uur

door

Ingrid Verheul

geboren te Naarden.

 
 

  
© 2008 AGI-Information Management Consultants   

May be used for personal purporses only or by  
libraries associated to dandelon.com network. 



Table of Contents

Chapter 1: Introduction and Conclusions 1

1.1 The economic contribution of female entrepreneurship 3
1.2 What do we already know about female entrepreneurs? 10
1.3 Research questions and objectives 18
1.4 Chapter overview 25
1.5 Conclusions 30

Chapter 2: Explaining Female and Male Entrepreneurship Rates Across
29 Countries 43

2.1 Introduction 43
2.2 Determinants of entrepreneurship and gender 48
2.3 Hypotheses and variables used 60
2.4 Empirical analysis 64
2.5 Discussion and conclusion 80

Chapter 3: Business Accomplishments, Gender and Entrepreneurial Self-
image 85

3.1 Introduction 85
3.2 Business behaviors and entrepreneurial self-perception 86
3.3 Definitions and typologies of entrepreneurial behaviors 88
3.4 Gender and entrepreneurship 95
3.5 Model and hypotheses 97
3.6 Ranking business accomplishments as entrepreneurial behaviors

according to an expert panel 98
3.7 Testing the proposed model and hypotheses 102
3.8 Results 107
3.9 Discussion 111
3.10 Conclusion and summary 116

Chapter 4: Allocation and Productivity of Time in New Ventures of
Female and Male Entrepreneurs 119

4.1 Introduction 119
4.2 Determinants of time use/allocation 120
4.3 Data source and variable description 127
4.4 Model specification 129
4.5 Results 130
4.6 Discussion and conclusion 135



Chapter 5: Start-Up capital; Does Gender Matter? 139

5.1 Introduction 139
5.2 Differences between male and female entrepreneurs 143
5.3 Hypotheses 146
5.4 Empirical analyses 152
5.5 Analyses 154
5.6 Summary and conclusions 158

Chapter 6: Gender Differences in Strategy and HRM: The Case of the
Dutch Real Estate Brokerage 161

6.1 Introduction 161
6.2 Women in Dutch real estate 163
6.3 Methodology and sample characteristics 165
6.4 Theory and findings 167
6.5 Conclusion and discussion 185

Chapter 7: Commitment or Control? Human Resource Management
Practices in Female and Male-Led Businesses 189

7.1 Introduction 189
7.2 The Commitment-Control Continuum 192
7.3 Determinants of the commitment-orientation of HRM 195
7.4 Methodology 199
7.5 Results 203
7.6 Conclusion 211
7.7 Discussion 211

Executive Summary 215

Nederlandse Samenvatting (Summary in Dutch) 217

References 225


