Global Mobile Commerce
Strategies, Implementation,
and Case Studies

Wayne W. Huang ¢,
Ohio University, USA

Yingluo Wang
Jiao Tong University, China

John Day
Ohio University, USA

Information Science  INFORMATION SCIENCE REFERENCE

REFERENCE Hershey ¢ New York



Table of Contents

Detailed Table of Contents

................................................................................................................. Vi
Foreword . ... ... . (o Xiv
Preface.......................: TSSOSO UUUUUURURRRNRRRS XVi
Acknowledgment ... .. O] Xxiii
Section 1

Emerging M-Commerce | ssues and Technologies
Chapter |
From Mohility to True Nomadicity and Ubiquity: Discussing Fluidity, Metaspaces,
Micromobility, and Multiple Profiling | Erkki Patokorpi and Franck Tetard ... ... 1
Chapter 11
The Future of M-Commerce: The Role of Bluetooth and WiMax / David C. Yen
AN SEAN LANCASIEY ... 17
Chapter 111
M-Commerce Payment Systems/ Valli Kumari Vatsavayi and Ravi Mukkamala.............................. 33
Chapter IV
Policy-Based Security for M-Commerce Networks / Wassirn Ilani, Ay man Kayssi,
andAHCKENaD ... 53
Chapter V

Globd M-Logistics in North America, Europe, and Asia A Comparative Study of
Diffuson and Adoption of Standards and Technologies in Next-Generation M-Logistics /
Frank Tentebergand JochenFriedmann ... 68



Section |1
Issues in Europe

Chapter VI

Strategy Aligned Process Selection for Mobile Customer Services IRagnar Schierholz,
Lulz M. Kolbe and Walter Brenner 88

Chapter VII

Exploring Mobile Service Business Opportunities from a Customer-Centric Perspective /
Minna Pura and Kristina Heinonen 1

Chapter VIII

Exploring the Use of Mobile Data Services in Europe: The Case of Denmark and Greece /
Joanna D. Constantion and Maria Bina 14

Chapter 1X
The Design of Mobile Television in Europe / Pieter Ballon and Olivier Brael............................... 150

Chapter X
Mobile Business Process Reengineering: How to Measure the Input of Mobile

Applications to Business Processes in European Hospitals / Dieter Hertweck
and Asarnusch RaSNIT.. ... 174

Chapter XI

Mobile Automotive Cooperative Services (MACS): Systematic Devel opment
of Personalizable Interactive Maobile Automotive Services / Holger Hoffman,
Jan Marco Leimeister and Helmut Krcmar 199

Chapter XII *e

Cross-Cultural Consumer Perceptions of Advertising via Mobile Devices:

Some Evidence from Europe and Japan / Parissa Haghirian

and Maria Madlberger ... .. 215

Section 111
Issues in Asia Pacific

Chapter XI11

Current Status of Mobile Wireless Technology and Digital Multimedia Broadcasting /
J. P. Shim, Kyungmo Ahn, and Julie M. Shim ... . 234

Chapter XIV

Understanding the Organisational Impact and Perceived Benefits of Bluetooth-Enabled
Personal Digital Assistants in Restaurants | Eusebio Scornavacca, Mishul Prasad,
and Hans Lehmann 253



Chapter XV

Strategies of Mobile Vaue-Added Services in Korea | Jin Ki KimandHeasun Chun.................... 265
Chapter XVI
M-Commerce Market Development Scenarios in Korea: Focus on Changes
and Their Mega Trends | Seung Baek and Bong Jun Kim........................................ 286
Chapter XVII
Individua Telecommunications Tariffs in Chinese Communities/ H. Chen andL.-F. Pan.............. 301
Section IV
N Issues in the Americas

Chapter XVIII
M-Commerce in the U.S. and China Retail Industry: Business Models,
Critical Success Factors (CSFs), and Case Studies 1J. L. Zhang, J. Quan,

Raymond Frost, Sean McGann, Michelle Ehlers, and WayneHuang ................... ... ... TR 318
Chapter XIX

Perception of Mobile Technology Provision in Hedth Service/

Astrid M. Oddershede and Rolando A. CarrasCo ... 345
Chapter XX

The Implementation of Wi-Fi Technology in .Higher Education in the United States/

Xubin Cao, Eric Y. Lu, Hongyan Ma, andIstvanMolnar........................ ... 365
Compilation of References. ... 383
ADBOUL the CoNtIi DULO S 419



