
The
Food
Consumer
Edited by
CHRISTOPHER RITSON
LESLIE GOFTON
and

JOHN McKENZIE
Department of Agricultural and Food Marketing
University of Newcastle upon Tyne

A Wiley-Interscience Publication

JOHN WILEY & SONS
Chichester • New York • Brisbane • Toronto • Singapore



Contents

List of Contributors vii

Preface ix

Acknowledgement xi

PART I FOOD AND PEOPLE

Chapter 1 Food and the Nation 3
Tim Josling and Christopher Ritson

Chapter 2 The Food People Eat 21
David Blandford

Chapter 3 Food and Nutrition—Principles of Nutrition and Some
Current Controversies in Western Countries 37
Arnold Bender

PART II WHY WE EAT

Chapter 4 Economic Factors Influencing Food Choice 61
Stefan Tangermann

Chapter 5 Psychological Factors Influencing Food Choice 85
Paul Rozin, April E. Fallon and Marcia Levin Pelchat

Chapter 6 You Are What You Eat—Anthropological Factors
Influencing Food Choice 107
Anne Murcott

Chapter 7 The Rules of the Table—Sociological Factors Influencing
Food Choice 127
Leslie Gofton

v



vi The Food Consumer

Chapter 8 An Integrated Approach—With Special Reference to the
Study of Changing Food Habits in the United Kingdom .. 155
John McKenzie

PART III PRESENTING FOOD

Chapter 9 Researching the Food Consumer—Techniques and
Practice in the UK and North America 171
David Lesser, David Hughes and David Marshall

Chapter 10 New Product Development—The Role of Social Change
Analysis 197
Elizabeth Nelson

Chapter 11 Food Processing 209
Ray Bralsford

Chapter 12 Catering—Food Service Outside the Home 227
George Glew

Chapter 13 How People Choose Food—Advertising and Packaging .. 241
Judie Lannon

Index 257


