1almn Frorm

© 2008 AGI 1 Management Consultants
May be used for personal purporses only or by
libraries associated to dandelon.com network.

development

HEIDI KEYSER

OXFORD

UNIVERSITY I"RESS



Contents

Preface 6
Acknowledgements 9
1 The nature and meaning of tourism 10
The relationship between leisure, recreation, and tourism 12
Defining tourism 16
Systemn theories and tourism 20
The tourism system 23
Dimensions of tourism 23
2 The measurement of tourism 32
Why measure tourism? 34
Towards standard definitions and terminology 38
The measurement of tourism 46
Methods of measurement 55
Statistical crends 59

Case study: Researching rourism markets — the Australian way 62

3 Tourism demand 65
What is tourism demand? 68
Elements of demand for tourism 69
Tourism demands in populations 70
What determines demand in populations? 71
Travel motivations 89
Indicators of demand 94
4 Travel patterns and trends 98
Before steam engines 100
The industrial era 103
Tourism in the rwentieth century 107
The 1970s: Decade of tourism swings 110
The 1980s: Decade of turbulence 111
The 1990s: Decade of tourism growth 111
The new millennium 113
Growth factors in tourism 113
Tourism in space 114
Explaining global tourism patterns 121

Into the future 124



5 The tourism industry

The nature and allocation of tourism resources
Is there a tourism ‘industry’?

What makes tourism products unique?

Forms of tourism enterprises

The tourism disttibution system

Levels of the tourism distribution system
Sectoral organizations

Industry trends: integration, consolidation, and disintermediation

6 The tourism destination

The destination mix

What is the role of attractions?

The hospitality sector

Transportation and other infrastructure

Case study: Convention centres in South Africa

7 Tourism destination development: agents and issues
What is tourism destination development?
Destination stakeholders

Agents of destination development

Issues in tourism destination development

8 Types of tourism development
Adventure tourism

Business tourism versus leisure tourism
Cruise tourism

Coastal tourism

Cultural tourism

Educational tourism

Events tourism

Health tourism

Nature-based tourism

Rural tourism

Urban tourism

Sport tourism

Case study: MICE tourism — a success story ‘down under’

9 Tourism and economic development
Understanding tourism and economic development
Tourism economic impacts

Measuring tourism economic impacts

Obstacles to economic development through tourism
Enhancing the economic benefits of tourism

128
130
134
141
146
148
151
156
158

166
168
170
178
190
198

202
204
205
208
232

244
247
248
258
259
261
263
263
265
266
267
269
272
274

276
278
279
300
304
305



10 The environmental impacts of tourism

Key concepts for tourism and the environment
Tourism and the environment — three relationships
Tourism and the environment in conflict

Tourism and the environment in symbiosis
Managing environmental impacts

11 Social and cultural aspects of tourism

Key concepts for tourism, cultures, and societies
Tourist-host interrelationship

Social impacts

The relationship between tourism and culture
Socio-cultural impact analysis

Managing tourism impacts

12 Managing destinations for sustainability
Sustainable development

Destination area lifecycles

Sustainable tourism development

Destination planning

Managing tourism development

Ecotourism and sustainable development

Case study: Visitor management on Robben Island

Bibliography
Index

310
312
315
317
125
338

342
344
347
349
353
36s
365

370
172
375
379
388
390
400
405

409
415



