
Tourism in the New Europe

The Challenges and Opportunities of EU Enlargement

Edited by

Derek Hall, Melanie Smith and Barbara Marciszewska

www.cabi.org

 
 

  
© 2008 AGI-Information Management Consultants   

May be used for personal purporses only or by  
libraries associated to dandelon.com network. 



Contents

Contents v

Contributors viii

The Editors x

Abbreviations xi

Preface xv

PART I: INTRODUCTION AND CONTEXT

1 Introduction 3
Derek Hall, Melanie Smith and Barbara Marciszewska

2 Tourism and the European Union 20
Constantia Anastasiadou

3 Enlargement Implications for European Tourism 32
Melanie Smith and Derek Hall

4 Tourism and the New Europe: Views from Beyond Europe 44
C. Michael Hall

5 Tourism Education in the New Europe 52
Greg Richards

PART II: EAST CENTRAL EUROPE

6 Tourism and EU Enlargement: a Central European Perspective 65
Peter Jordan



Contents

7 Slovenia: New Challenges in Enhancing the Value of the
Tourism Destination Brand 81
Maja Konecnik

8 Slovakia: EU Accession and Cross-border Travel 92
Vladimir Baldz

9 Tourism in the Czech Republic 104
Alzbeta Kiral'ova

10 Product Development and Diversification in Hungary 116
Laszlo Puczkd and Tamara Ratz

11 Tourism in Poland: Changes in Policy, Management and Education 127

Barbara Marciszewska

PART III: THE BALTICS

12 The Baltics' Accession: Finnish Perspectives 139
Raija Komppula, Arvo Peltonen, Tom Ylkanen and Taneli Kokkila

13 Estonia - Switching Unions: Impacts of EU Membership on
Tourism Development 154
JeffJarvis and Piret Kallas

14 Latvia Tourism: Decisive Factors and Tourism Development 170
Iveta Druva-Druvaskalne, Ilgvars Abols and Agita Sjara

15 Lithuania: Sustainable Rural Tourism Development in the
Baltic Coastal Region 183
Ausrine Armaitiene, Ramunas Povilanskas and Eleri Jones

PART IV: THE MEDITERRANEAN ENLARGEMENT

16 The Mediterranean Enlargement: an Overview 199
Habib Alipour and Derek Hall

17 Malta: Re-imaging the Mediterranean Destination 213
Nadia Theuma

18 Cyprus: Building Bridges in the Borderlands of the New Europe 224

Julie Scott and Layik Topcan

PART V: THE NEXT ENLARGEMENT

19 Tourism in Bulgaria 241
Marin Bachvarou

20 Romania: National Identity, Tourism Promotion and
European Integration 256
Duncan Light



Contents vii

21 Turkey: EU Membership Implications for Sustainable
Tourism Development 270
Cevat Tosun, John Fletcher and Alan Fyall

22 Croatia in the New Europe: Culture versus Conformity 288

Irena Ateljevic and Sanda Corak

PART VI: CONCLUSIONS

23 Summary and Conclusions 305
Melanie Smith and Derek Hall

Index 312


