
Handbook on the Geopolitics 
of Business

Edited by

Joseph Mark S. Munoz 
Millikin University, USA

Edward Elgar
Cheltenham, UK • Northampton, MA, USA



Contents

List of contributors vii

Introduction 1
Joseph Mark S. Munoz

PART I GEOPOLITICS AND THE BUSINESS 
ENVIRONMENT

1 The changing governance of international trade and
implications for business 9
Louise Curran

2 The global ocean: geopolitics of maritime commerce 21
Jonathan D. Greenberg

3 Diasporas and their rising importance to the international
political economy 36
Masud Chand

4 Economic growth and emerging economies: introducing TIM
BRIC 50
Julie Rowney and Leighton Wilks

5 BRICS in a multi-polar world: the emerging geopolitical
landscape 64
Lakshmi Mudunuru

6 Global business, geopolitics and the United Nations global
compact: the geographic reach and transnational efficacy of 
voluntary sustainability codes 76
Van V Miller, Luis A. Perez-Batres, and Michael J. Pisani

PART II MANAGING GEOPOLITICS

7 Executive perspectives on geopolitics: management
implications for international corporations 93
Joseph Mark S. Munoz and Anthony Liberatore

8 Expeditionary economics: stimulating entrepreneurship under
geopolitical risk 112
Robert E. Looney

v



vi Handbook on the geopolitics of business

9 Banks and geopolitics: issues of finance connections 125
Hubert Bonin

10 The geopolitics of organizing mega-events 139
Martin Muller and Chris Steyaert

11 Impact of the geopolitical distribution of corruption and crime
on the global corporation 151
Duane Windsor

12 Asset-seeking behavior of MNCs and African regional
integration 163
Nathaniel O. Agola

13 HIV/AIDS, geopolitics and impact on business in southern
Africa 176
Jayati Ghosh, Ezekiel Kalipeni, and Maureen Chirwa

PART III GEOPOLITICS AND STRATEGY 

14 Cross-country institutional differences and firm behaviour in a
geopolitical environment 193
Alfredo M. Bobillo, Felix Lopez-Iturriaga, and Fernando 
Tejerina-Gaite

15 Exploring how foreign firms select partners in international
political alliances 213
Andrew Barron

16 International investment law and dispute resolution 227
Jonathan D. Greenberg and Evan Darwin Winet

17 The economic powerhouse of Brazil, Russia, India and China:
is continued growth sustainable? 256
Biljana Nikolova and Ramaprasad Bhar

18 From society to communities: new geopolitical scenarios for
sustainable business strategies 267
Marco Tor tor a and Fabio Corsini

19 Geopolitical forces and strategic approaches for the
contemporary corporation 279
Joseph Mark S. Munoz and Michael Pettus

Conclusion 292
Joseph Mark S. Munoz

Index 299


