
ADVANCES IN INTERNATIONAL MANAGEMENT VOLUME 16

THEORIES OF THE
MULTINATIONAL

ENTERPRISE:
DIVERSITY, COMPLEXITY

AND RELEVANCE
EDITED BY

MICHAEL A. HITT
Texas A&M University, USA

JOSEPH L. C. CHENG

University of Illinois at Urbana-Champaign, USA

2004

ELSEVIER
JAI

Amsterdam - Boston - Heidelberg - London - New York - Oxford
Paris - San Diego — San Francisco — Singapore — Sydney - Tokyo



CONTENTS

LIST OF CONTRIBUTORS VII

PREFACE
Michael A. Hitt and Joseph L. C. Cheng ix

PART I: THEORY OF THE METANATIONAL FIRM

TOWARD A MANAGERIAL THEORY OF THE MNC
Yves L. Doz 3

MAKING SENSE OF THE METANATIONAL: DOES THE
FIRM REALLY KNOW WHAT IT KNOWS?

Julian Birkinshaw and Niklas Arvidsson 31

YVES DOZ AND INTERNATIONAL MANAGEMENT
Andrew C. Inkpen 43

STRATEGIC MANAGEMENT AND THE ROLE OF THE MNC
IN A POST-INDUSTRIAL WORLD MARKET

Stephen Tollman 53

PART II: EVOLVING THEORIES OF THE MNE

NATIONAL CONTEXT AND THE METANATIONAL
PERSPECTIVE IN INTERNATIONAL STRATEGY

Mono Makhija and Oded Shenkar 67

THE THEORY OF THE MULTINATIONAL FIRM
Robert Grosse 83


