
Simply
Better

Winning and Keeping

What Matters Most

Patrick Barwise

Sean Meehan

Harvard Business School Press

Boston, Massachusetts

 
 

  
© 2008 AGI-Information Management Consultants   

May be used for personal purporses only or by  
libraries associated to dandelon.com network. 



Preface ix

Acknowledgments xiii

1 Differentiation That Matters 1

2 How Customers Really See Your Brand 29

3 Identifying Generic Category Benefits 61

4 Challenges of Innovating to Drive the Market 89

5 Caution: Inside-the-Box Advertising Doesn't Work 115

6 Customer-Focused Mind-Set 145

7 How to Be Simply Better 171

Notes 197

Index 209

About the Authors 215


