
Japan's Political
Marketplace

J. MARK RAMSEYER

FRANCES Me CALL ROSENBLUTH

Harvard University Press
Cambridge, Massachusetts
London, England
1993



Contents

1. Introduction 1

2. Electoral Rules and Party Strategy 16

3. Demographics and Policy 38

4. Party Factions 59

5. Party Organization 80

6. Political Structure and Bureaucratic Incentives 99

7. Bureaucratic Manipulation 121

8. Political Structure and Judicial Incentives 142

9. Judicial Manipulation 161

10. Conclusion: Political Markets and Electoral Change 182

Notes 203

References 228

Index 255


