
The Economics of Change in
East and Central Europe
Its impact on International Business

Edited by

Peter J. Buckley
Professor of Managerial Economics,

University of Bradford, UK

Pervez N. Ghauri
Professor of Marketing,

University of Groningen, The Netherlands

ACADEMIC PRESS
Harcourt Brace & Company, Publishers

London San Diego New York Boston
Sydney Tokyo Toronto



Contents

Preface ix

Chapter 1 Statement of the issues 1
Peter J. Buckley and Pervez N. Ghauri

Chapter 2 Enterprise culture and institutional change in Eastern Europe 33
Mark Casson

Chapter 3 The opening up of Eastern Europe: the implications for West
European business 55
Bruno Tietz

Chapter 4 Economic reforms, external imbalances and assessment of risk
in Eastern Europe 91
Iliana Zloch-Christy

Chapter 5 Business strategy during dramatic environmental change: a
network approach for analysing firm-level adaptation to the Soviet
economic reform 105
Asta Salmi and Kristian Moller

Chapter 6 Modernizing Hungary's industrial structure: the contribution
of the EC 131
Alfred Tovias

Chapter 7 Viking Raps - a case study of joint venture negotiation in the
former Soviet Union 149
Martin Johanson

Chapter 8 Creating international joint ventures: strategic insights from
case research on a successful Hungarian-Japanese industrial enterprise 169
Arch G. Woodside and Piroska Somogyi

Chapter 9 Facing both ways: Baltic economies after independence 185
John Hiden and Thomas Lane

Chapter 10 Japanese MNCs as potential partners in Eastern Europe's
economic reconstruction 203
Terutomo Ozawa



vi Contents

Chapter 11 Norwegian companies in Eastern Europe: past involvement
and reaction to recent changes 221
Gabriel R. G. Benito and Lawrence S. Welch

Chapter 12 Developing a network position in the Baltic states: the case of
Statoil in Estonia 235
Pervez N. Ghauri and Anne-Grethe Henriksen

Chapter 13 Investment in Eastern Europe: the case of the Netherlands 249
Charles P. de Mortanges and Willem B. Caris

Chapter 14 Co-operative ventures of Western firms in Eastern Europe: the
case of German companies 267
Refik Culpan and Nino Kumar

Chapter 15 Understanding the former Soviet market: an interaction
approach 279
Alexander de Wit and Eric Monami

Chapter 16 From centrally planned to market economy - the road from
CPE to PCPE 297
Guillermo A. Calvo and Jacob A. Frenkel

Chapter 17 The internationalization of business and the challenge of East
European development 321
Neil Hood and Stephen Young

Chapter 18 Marketing under newly-emerging East European and Soviet
conditions - some thoughts on what needs to be done 343
Jacob Naor

Chapter 19 The impact of Eastern liberalization on East-West
counter-trade 355
C. W. Neale, C. L. Pass and D. D. Shipley

Chapter 20 The prospects for foreign direct investment in Central and
Eastern Europe . 373
John H. Dunning

Chapter 21 Market opportunities in Eastern Europe: MNCs' response 389
Subhash C. Jain and Lewis R. Tucker

Chapter 22 Synthesis - the economics of change in Eastern and Central
Europe 403
Peter J. Buckley and Pervez N. Ghauri

Index 409


