
THE THEORY
OF PRICE

Fourth Edition

GEORGE J. STIGLER
University of Chicago

MACMILLAN PUBLISHING COMPANY
New York

COLLIER MACMILLAN PUBLISHERS
London



CONTENTS

1. Introduction to Economic Analysis 1

2. Prices and the Enterprise Economy 11

3. Consumer Behavior ^p—\

4. The Theory of Utility \4l)

5. Pricing with Limited Supplies 77

6. The Supplies of Productive Services 97

7. Costs and Production 111

8. Production: Diminishing Returns 128

9. Production: Returns to Scale 150

10. Additional Topics in Production and Costs 165

11. The General Theory of Competitive Prices 178

12. The Theory of Monopoly 197

13. Oligopoly, Cartels, and Mergers 221

14. The Economics of Information 236

15. The Demand for Productive Services 248

vii



viii CONTENTS

16. Rents and Quasi-Rents 258
17. Wage Theory 268

18. The Size Distribution of Income 287

19. Capital and Interest 308

20. The Economy and the State 320

Appendix A Fundamental Quantitative Relationships 335

Appendix B Mathematical Notes 355

Index 367


