
Walter Meyer

Beyond the Mask
Toward a Transdisciplinary Approach
of Selected Social Problems
Related to the Evolution and Context of
International Tourism in Thailand

Band 134

Sozialwissenschaftliche Studien zu intemationalen
Problemen/Social Science Studies on International
Problems
Herausgegeben von/Edited by
Prof. Dr. Diether Breitenbach und Dr. Manfred Werth

Veiiag breitenbach Publishers
Saarbrucken • Fort Lauderdale 1988



CONTENTS

Page

INTRODUCTION 1

CHAPTER I: THE EVOLUTION OF THE THAI SOCIAL SYSTEM . . . 9

1. TRADITIONAL WORLD VIEW AND SOCIAL ORGANIZATION . . . . 11

2. THE POLITICAL SYSTEM 16

3. MILITARY RULE 25

4. PERSISTENCE OF THE TRADITIONAL WORLD VIEW . . . . . . 33

5. SELECTED SOCIO-ECONOMIC TRENDS 36

DEMOGRAPHY 36

AGRICULTURE AND RURAL DEVELOPMENT . 3 9

INCOME DISPARITIES 45

LAND TENURE 46

ECOLOGICAL DISRUPTION AND RESOURCE DEPLETION 48

INDUSTRY 51

URBAN UND INDUSTRIAL POLLUTION 55

CHAPTER II: THE EVOLUTION OF INTERNATIONAL TOURISM IN THAILAND 59

1. TOURISM AS ROYAL AND POLITICAL AFFAIR . 61

2. IMPACT OF SARIT'S POLICY ON TOURISM . 6 5

3. THE VIETNAM WAR 69

4. R 4 R (REST AND RECREATION) 71

5. THE JAPANESE "INVASION" 74

6. THE "DEMOCRATIC PERIOD (1973-1976) 77

7. MAJOR TRENDS IN TOURISM TO THAILAND 79

8. GOVERNMENTAL TOURISM POLICY 83

9. THE TOURISM AUTHORITY (ORGANIZATION) OF THAILAND . . . . 86

CHAPTER III: BALANCE OF PAYMENTS AND EMPLOYMENT IMPACTS OF . 9 5
TOURISM

1. TOURISM IMPACT ON THE BALANCE OF PAYMENTS 96

2. TOURISM IMPACT ON EMPLOYMENT 104

CHAPTER IV: HOTEL INDUSTRY, TOUR BUSINESS AND AIRLINE INDUSTRY 113

1. THE HOTEL INDUSTRY 114

2. HISTORY OF HOTEL DEVELOPMENT IN THAILAND 118

3. THE LARGE INDUSTRIAL HOTEL SECTOR 124



- vi -

Page

TRANSNATIONAL HOTEL CHAINS A. 127

4. THE THAI HOTEL PROMOTERS 134

5. THE TRIPLE ALLIANCE 144
APPENDIX I: OWNERSHIP AND MANAGEMENT PROFILE OF THE LEADING 153

HOTELS (1981-1983)

APPENDIX II: PROFILE OF TRANSNATIONAL HOTEL CHAIN . . . .157
INVOLVEMENT IN THAILAND (-1983)

6. THE TOUR BUSINESS 162

7. THE THAI TOUR BUSINESS 169

8. THE AIRLINE INDUSTRY 176

9. THAI AIRWAYS INTERNATIONAL (THAI) 180

10. TOURISM INDUSTRY INTERRELATIONS .• 191

CHAPTER V: THE TOURIST: CONSCIOUSNESS, MOTIVATION AND DEMAND 197

1. THE MOTIVATION FRAME 198

2. THE DIVIDED SELF 208

NOSTALGIA 225

SEXUAL EXPERIENCE 229

3. FROM MOTIVATION TO ECONOMIC DEMAND . . . 233

THE INFLUENCE OF GENERAL INFORMATIONS 245

CHAPTER VI: THAI (HOST) CONSCIOUSNESS 257

1. THE YANG DIMENSION 272

2. THE YIN DIMENSION 276

YIN ESCAPES 278

3. CONSCIOUSNESS AND RELIGION 281

CHAPTER VII: THAI WOMEN, PROSTITUTION AND TOURISM 289

1. THE YANG POSITION OF THAI WOMEN 290

2. THE YIN POSITION OF THAI WOMEN 303

3. YIN - YANG INTERPLAY: THE SOCIAL POSITION OF THAI WOMEN . . 3O8

4. PROSTITUTION . . . . • 313

MOTIVATIONS TO ENTER PROSTITUTION 318

COPING WITH LOSS OF FACE 322

5. THE MASSAGE PARLOR 327

6. THE GO-GO BAR 338

7. THE "COFFEE-SHOP" 347

8. THE TOURIST ESCORT - . . . . 350

9. TRANSCULTURAL MARRIAGE: CAPTURE, PURCHASE AND REAL . . -.355

10. WORKING ABROAD 360

11. CONCLUSION 369



- VII -

Page

CHAPTER VIII: IN SEARCH OF AUTHENTICITY AND NATURE, A VIEW . 375
FROM CHIANGMAI

1. BUDDHA OBJECTIFIED: GOLDEN TEMPLES, STUPAS AND IMAGES . 381

2. THAI VISITOR PERCEPTION OF CHIANGMAI TEMPLES . . . . 383

3. WESTERN PERCEPTION OF CHIANGMAI TEMPLES * 391

4. THAI HANDICRAFT PRODUCTIONS .-393

5. UMBRELLA MAXING 394

6. WOODCARVING AND LACQUERWARE PRODUCTIONS 397

7. SILVERWARE 404

8. SILK-WEAVING AND CELADON INDUSTRIES 405

9. HILL TRIBE TOURISM 411

WHO ARE THE "HILL TRIBES"? 414

TRIBES AS TOURIST ATTRACTIONS 425

1) TOWN TOURS 425

2) EXCURSION TOURS . 429

3) TREKKING TOURS . . ' ^437

4) TOUR AND TREKKING GUIDES 450

10. CONCLUSION 457

CHAPTER IX: TOURISM CONTEXT AND IMPACT - WITH AN INTEGRATIVE 465
OUTLOOK FOR AN ALTERNATIVE FUTURE

BIBLIOGRAPHY 505

1. SOURCES 505

2. WORKS 507

3. SELECTED ARTICLES 522

4. UNPUBLISHED WORKS AND PAPERS 531


