
A/547107

Advocacy Organizations and
Collective Action

Edited by

Aseem Prakash
and

Mary Kay Gugerty

CAMBRIDGE
UNIVERSITY PRESS



Contents

Lists of figures and tables page ix
Notes on contributors x
Preface xv
Acknowledgments xvi

1 Advocacy organizations and collective action: an
introduction
ASEEM PRAKASH AND MARY KAY GUGERTY 1

Part 1 The institutional environment and advocacy
organizations 29

2 The price of advocacy: mobilization and maintenance in
advocacy organizations
McGEE YOUNG 31

3 Acting in good faith: an economic approach to religious
organizations as advocacy groups
ANTHONY J. GILL AND STEVEN J. PFAFF 58

4 Institutional environment and the organization of advocacy
NGOs in the OECD
ELIZABETH A. BLOODGOOD 91

Part 2 Advocacy tactics and strategies 131

5 The market for human rights
CLIFFORD BOB 133

6 Brand identity and the tactical repertoires of advocacy
organizations
MARYANN BARAKSO 155



viii List of contents

7 Shopping around: environmental organizations and the
search for policy venues
SARAH B. PRALLE 177

Part 3 International advocacy and market structures 203

8 The political economy of transnational action among
international NGOs
ALEXANDER COOLEY AND JAMES RON 205

9 Advocacy organizations, networks, and the firm analogy
JESSE D. LECY, GEORGE E. MITCHELL, AND HANS
PETER SCHMITZ 229

10 Shaping civic advocacy: international and domestic policies
toward Russia's NGO sector
SARAH L. HENDERSON 252

Part 4 Toward a new research program 281

11 Rethinking advocacy organizations? A critical comment
THOMAS RISSE 283

12 Conclusions and future research: rethinking advocacy
organizations
MARY KAY GUGERTY AND ASEEM PRAKASH 295

Index 308


