Dieter Puchta, Friedrich Schneider,
Stefan Haigner, Florian Wakolbinger,
Stefan Jenewein

The Berlin Creative Industries

An Empirical Analysis
of Future Key Industries

RESEARCH



Contents

Preface .. ... .. 5
List of Figures/Listof FocusBoxes ................. ... .. ... .. .... 11
Listof Tables ......... .. ... ... .. ... ... ... ... ... e 13
Listof Abbreviations ... ........ ... ... ... ... ... i 15
1 Introduction ......... ... ... ... ... il 17
Part 1. 21
2 The Notion of Creative Industries ........................... 23
21 Anglo-American and Continental-European Approach ............ 24
2.1.1  Anglo-American Approach following R. Florida ................. 24
212 Continental-European Approach ................ . ... ........ 25
22 Horizontal and Vertical Approach . .............. ... ... ... 26
23 Technological Sectors as Part of the Creative Industries . ........... 27
24 Creative Class or Creative Industries? ......................... 27
25 AVarietyof Terms . .......... ... .. . i, 28
2.6 Tentative Conclusions . . ...t 29
3 On the Theory of Creative Industries ........................ 31
3.1 Characteristics of the Creative Industries ....................... 31
311 UncertainDemand ............. ... . . . i 31
3.1.2  CreativityasaValueinItself . . ....... ... ... ... ...... ... ... 32
313 AMixof SKills ... e 32
3.1.4 Differentiability ......... ... .. 33
3.1.5 Differentiationof Inputs ......... .. ..ot 33
31.6 TimeisaCritical Factor . :....... ... .. .. ... i, 33
3177 DurableGoods . ..ovti i e 33
318 Uncertainty . ...t 34
32 Differences between Creative and Traditional Industries ........... 34
32.1 TheDegreeofIntegration ............ ... 34
322 Type of ACtOrS . ..ot 35
323 TypesofMarkets . ........ o i 35



8 Contents
324 TheBusinessModels ........... .. ... i, 35
3.2.5 The Creative Industries as a Cross-Sectional Area ................ 36
32.6 InvestmentPatterns ............ ... ioirnriiiunrieannnnnn 36
327 LaborMarkets . ... ... 36
3.2.8 InnovationasaDrivingForce ................. ... ... ..., 37
4 An International Overview on the Creative Industries .......... 41
4.1 The UnitedKingdom . ... ...... ... ... ... . .. oo, 41
42 Australia . . ... .. 42
43 TheNetherlands .. ... ... i i 43
44 Switzerland ........... ... ... . B, 44
4.5 AUSHIA .. e 44
4.6 GeIMANY . . oottt et e e 45
4.6.1 NorthRhine Westphalia ............ .. ... ... ... .. ........ 46
4.6.2  Schleswig-Holstein . ........ ... ... . i i 47
463  Hessen ......... ... e 48
4.6.4 Saxony-Anhalt ....... .. ... ... ... 48
465 Hamburg ...... ... . ... 48
4.6.6 Berlin .......... . . e 49
4.6.7 Cologne ... ... e 49
4.7 International Institutions . .. .. ...ttt 50
47.1 EuropeanUnion ..........c..coouniiiniiniiiitinneenns 50
472 UNESCO ... e 51
473 WIPO ... ... ... ... [ 51
4.8 Tentative Conclusions . .. ...t 52
Part 2 ... e 53
5 FromTheoryto Empirics ... ............................... 55
5.1 Data Sources . ... e 57
5.2 The Mapping of Economic Sectors ... ...........cooriinnrun. . 57
6 The Berlin Creative IndustriesataGlance . . .................. 59
7 The Creative IndustriesinDetail . .. ......................... 63
7.1 Details of the Cultural Branches . .............. .. ..., 63
7.1.1  Publishing . ... e 63
7.1.2  Filmindustries .......... ... .. i 65
7.1.3  Private Broadcasting Industries ............ ... ... ... ... .. 68
7.14  Music, Visual- and Performing Arts ........................... 70
7.1.5  Journalists and News Agencies . ............coooiiviniennnn... 74



Contents 9
7.1.6  Museum Shops and Art Exhibitions ........................... 75
717  Retailingof Cultural Goods ................. ... ... .. ... 76
7.1.8  Architecture . .........c.oouniiine i 78
719  DesignIndustries .. ... ...ttt e 80
7.2 Details of the Creative Branches ... ........................... 81
721 ADVErtising .. ..ottt e 81
72.2  Software- and Games Industries . .......... .. ... .. oL 82
73 Tentative Conclusions .. . ... oottt et ittt et 84
8 Excursus: Differences among ResearchResults ... ............. 87
8.1 Possible Reasons ........................ J 87
82 Working offthe Books . ......... ... ... i 89
Part 3 .. 91
9 Value Added and Employment . .. ........................... 93
9.1 TheModel ....... .. . 93
9.2 Simulation Approach ........ ... .. . i 96
9.3 SCENALIOS . o ittt e e e 97
9.4 SimulationResults .......... i i 98
941 Regional GDP ... ... 98
942 Employment .......... i e 100
9.5 Targeted Investment ............... ... 101
9.5.1  Regional GDP .. ...t 102
952 Employment . ... ... e 103
10 Conclusions . ........ ... ... .. 105
Part 4 . e 107
n Instruments to Foster the Creative Industries ............... .. 109
ILT Instruments . .......oo i e et e e 110
11.1.1 Monetary Instruments . . ... ......ooviiin v 110
11.1.2 Non-monetary Instruments . . . .......... ... ... i, 111
112 Specifics .............. e e e e e e 112
112.1 Low Capital Endowment ............. ... ... ... ... .o... 113
11.2.2 LackofDebtGuarantees .............ccuvivinerneunenenen..n. 113
1123 LowFunding Requirements . ........... ... ... ... ........... 113
11.2.4 Uncertainty of Success . ...... ... 114
11.2.5 IdeasInsteadof Machines . .................... S 114
11.2.6 Pre- and Interim Financing, Sustainability ...................... 115



10 Contents

11.2.7 Lack of Knowledge on Funding Possibilities .................... 115
11.2.8 Lack of Commercial Comprehension .......................... 116
113 TypesofFinancing ............. .. ..o iiiiiiiiiiiinnnneean.. 116
11.3.1 CreditCapital ....... .. ... ... . . . . i, 117
1132 Mezzanine-Capital ......... ... . ... .. ...iiiiiiiiniain.. 118
11.33 VentureCapital ...... ... ... i 119
11.4 Tentative Conclusions . ......... . ... .. ... 123
12 ExecutiveSummary ......... .. ... .. .. .. i 127
12,1 Introduction ...... ... ... ... 127
122 ResultsofthisStudy ............. ... ... .0 0 ... . ... 127
123 0 Outlook ..ot 132
Literature . ..... ...t e 133
Appendix A — Economic SectorsinDetail ............................ 137
Appendix B — Differences in ResearchResults ........................ 140
Appendix C — Sensitivity Analysis . .......... ..ottt 145



