
A 397020

The Failure of American
and British Propaganda
in the Arab Middle East,
1945-57
Unconquerable Minds

James R. Vaughan

macmillan

 
 

  
© 2008 AGI-Information Management Consultants   

May be used for personal purporses only or by  
libraries associated to dandelon.com network. 



Contents

Acknowledgements vi

Abbreviations vii

Introduction: The Business of Climate - Propaganda as
the Fourth Dimension of Foreign Policy 1

1 'The Men and Machinery': Building the Middle Eastern
Propaganda Instrument 11

2 'Western Voices, Arab Minds': Orientalism, Stereotypes
and Propaganda in the Middle East 48

3 'National Projection': Cultural Propaganda and the Cold War 70

4 'Who Can Be Neutral?': Anti-Communism and Cold War
Propaganda in the Middle East 97

5 'The Less Said the Better': Western Propaganda and the
Arab-Israeli Dispute, 1945-56 128

6 'Equal Partners'?: Propaganda, Anglo-American
Rivalry and the Nationalist Challenge 160

7 'The Last Trump': Anti-Egyptian Propaganda from
'Omega' to the Eisenhower Doctrine 192

Conclusion: The Failure of Western Propaganda in
the Middle East 238

Notes 250

Bibliography 296

Index 309


