
Reinhold Wurth, Wolfgang Gaul,
Viktor Jung (ed.)

THE ENTREPRENEURSHIP
INNOVATION -

MARKETING INTERFACE
Proceedings of the Symposium, Karlsruhe

Swiridoff Verlag, Ktinzelsau

 
 

  
© 2008 AGI-Information Management Consultants   

May be used for personal purporses only or by  
libraries associated to dandelon.com network. 



Contents

Editorial V

Chapter 1: Entrepreneurial Behavior & Opportunities

Corporate Entrepreneurship Challenge: Making Opportunities From Innovations
and Marketing's Common Thread - Information
D. P. Slevin / W. Lekse (Pittsburgh / Babson - USA) 3

The Entrepreneur's Personal Networks, Entrepreneurial Orientation and
New Ventures Success. A Model of Relationships
A. Blesa / M. Ripolles (Castello - Spain) 31

Entrepreneurial Behaviour and Learning in Innovation Processes in the Case
of the Japanese IT-Sector: An Empirical Analysis From 1978 to 2000
M. Friedrich-Nishio (Karlsruhe - Germany) 47

Turbulence in the Pharmaceutical Industry
H. Makinen (Turku - Finland) 69

An Insight into Using Entrepreneurship Intentions as Predictor of Entrepreneurial
Behavior
S. Pfeifer / M. Bensic / N. Sarlija (Osijek - Croatia) 89

The Professional Growth of an Accounting Agency Entrepreneur
M.-L. Tenhunen (Kokkola - Finland) 109

Chapter 2: Entrepreneurial Management

Real-Time Strategy Implementation
R.B. van Buuren / MJ. Crous (Bloemfontein - South Africa) 129

Death, Loneliness and Meaninglessness as Markets. Emerging Opportunities in
Response to Individualization of Consumer Demand
M. van Gelderen (Amsterdam - Netherlands) 143

Do Consulting for Equity-Arrangements Enhance Entrepreneurialism in the
Consulting Industry?
F. Lowinski (Witten/Herdecke - Germany) 151

Sustaining an Entrepreneurial Management Style: A Dilemma for Fast Growth
Firms?
K.J. Perks / C. Conway (Brighton - UK) 167

IX



To Assess the Entrepreneurs' Degree of Professionalization in Their Business
Management - On the Definition of "Knowledge and Skill Set"
J. Zhan / D. Deschoolmeester (Ghent - Belgium) 185

Chapter 3: Internationalization & Regional Development

Born Global: Northern Lights Foods
R.B. Anderson et al. (Regina - Canada) 211

Does Networking Facilitate SME Internationalization Process? Some Empirical
Evidence From a Finnish-Greek Business Net
M. Elo (Abo - Finland) 227

The Importance of SMEs in Transition Countries: The Case of Croatia
N. Mujic / J. Verner (Osijek - Croatia) 249

Antecedents of International Growth Orientation in Knowledge-Intensive
Small Firms
N. Nummela (Turku) / K. Puumalainen / S. Saarenketo (Lappeenrant - Finland).... 263

Chapter 4 : Innovation Dynamics & Entrepreneurial Capabilities

Does Benchmarking Support Innovation That Leads to Competitive
Advantages? - Some Observations in a Study of Manufacturing Companies'
Use of Best Practices
R. Ahlstrom Soderling (Borlange - Sweden) 279

Selbststandigkeit an deutschen Hochschulen - Ausgewahlte Handlungsfelder zur
Forderung innovativer Spin-offs
K. Ben Sassi et al. (Chemnitz - Germany) 297

Collaboration for Innovation. A Case-Study in the Entertainment-Industry
R.B. Bouncken (Cottbus - Germany) 307

Benchmarking the Technological Competitiveness of German Enterprises
in Times of Low Growth
B. Breitschopf / H. Grupp (Karlsruhe - Germany) 325

Entrepreneurial Demand and Regional Response in Building Innovative
Capability
R. Pulkkanen / M. Lintuniemi / V. Harmaakorpi (Lahti - Finland) 345

Patterns and Determinants of Innovation in the German Craft Sector
M. Rothgang / L. Trettin (Essen - Germany) 365

X



Innovation Process and Successful Strategies of the Fuel Cell Vehicle
M. Schneider (Heidelberg) / B. Schade / H. Grupp (Karlsruhe - Germany) 387

The Role of Market Research in New Product Decision-Making:
Some Preliminary Findings
P. Trott / A. Lataste (Hampshire - England) 409

Chapter 5: Entrepreneurial Marketing & Market Entry Behavior

Entrepreneurial Marketing and a Firm's Size - A Case Study in Retail Business
L. Hurmermta-Peltomaki (Turku - Finland) 427

Situative Analyse des Markteintrittsverhaltens neugegriindeter Untemehmen
V. Jung / W. Gaul (Karlsruhe - Germany) 445

Remarks on Needs and Sources of Managerial Information for Polish SMEs
D. Kwiatkowska-Ciotucha (Wroclaw - Poland) 465

Do Young Growth Companies Need Strategic Marketing-Planning? Review
of the State of Art
B. Sager (Regensburg - Germany) 479

Domino-Effekte zur Losung des Startproblems bei Kritische-Masse-Systemen -
Messung und Modellierung
M. Voeth / M. Liehr (Stuttgart / Duisburg - Germany) 501

Contacts 521

XI


